o Aaalual) Cils i b Lslay) dsalaal) cuallal 5 ad) 50
403 graad) A jal) A<laal)

" aﬁ-\.‘l}:\-ﬁ &M‘JJ "

S AN (Ao Or daaa Sy ) g

s (Ao G dlae ) gisal Ll )

e

lrdl oY) liaY A jlaad) Glluall 3 e Dl Cullud de oY) duulally auad)

o2 Jia Ciiasis . Lab Galalall Gamy o 4S5l dadls il (38a (i jay lS A0
Lslaall goabadll 5 Jplaadl 55l 50 L jlee i 13 "o lay) daulae’ Ll b
bl s Dbl Al 3 HLadN) 5 &5 pall (5 paic Sl el Ledde o jlaiall

2 52 sl e sbaall b 5 gndl 485 de e ) b Apaad) &l i oIl o3 s jlad]

& T Aaelay) danladl G Cfialil) ey sy 5 oIS 8N Wy ) Al L) 68l
g (Blia) lgdde iy Al g ¢ aalall ied) (8 S i) aea Aalial) ) e
Asgall 03¢] pdsiall Gl () Jga sl (8 danlad

A e il ) A8l el ) il JleSiad 5 Cuand ) dglasall A all o3 Caags
i WS (YooY g mee) e dpelag) Al Cadlud 250 sl daaliall Sy
O Aaa gand) daalid)l IS 35 8 dae ) dulaall Cullud 5 28 50 48 yaa ) pala S5
bl Al tsalall ae L el (s3a s ¢Cmigall s GmanlSY) e ISl g
Al @bly Jdadd dualia) dilaay) bl alasiuly dul ol clia g 8 . lgle
Lonlaall Ao jleal A3 sl 3 aabisall IS 35 o) s JBY) e adl 933 380 agas S
IS 3 il of canitind WS LA ) adlial e Jseanll adls Leasl (e daclas)

z Ll s cud gill 5 Capatll (e IS Allaiall dpelayy) Apulaall cadlud )l daalusdll
Q)@.k;\j L@.)lc u_)\alqj\ I\_).ml;d\ @J\.}.d\cquajw u:tn.u\}.” dh@l.c Ui} c_)gﬁﬂ\j
a8 sally Glaty Lot %7 Ay Garigall (0 CapanalSY1 la5 Cilga 5 (DA Al )l
dadlaY L Glaty Lt %EY



Creative Accounting Incentives and Techniques

In Saudi Public Companies: A Survey Study

Maysoon Mohamed A. Elgari
Supervised by: Dr. Abdullah A. Asiri

Abstract

Creative accounting refers to accounts manipulation practices that are used to conceal
the true performance of a company by using the flexibility and discretion available in
accounting standards and principles without crossing the boundaries of GAAP. It has
been believed that companies tend to practice creative accounting techniques to
acquire personal or organizational benefits. These practices are considered to be a
serious threat to market participants' confidence in published financial statements.
Moreover, some researchers believe that creative accounting has an important role in
most of last decade's financial scandals, which led to the profession's failure in
reaching its expected level.

This study was motivated by the results of (Asiri, 2002). It aimed to expand and
update the main findings of that study, namely that Saudi public companies practice
creative accounting in preparing financial statements. The objective of this study is to
determine creative accounting incentives and techniques in Saudi public companies
from the academics and practitioners perspectives. It also examines their opinion
about the extent to which those techniques comply with GAAP. Depending on
statistical methods, this study finds that there are at least ten incentives for Saudi
public companies to practice creative accounting. It also concludes that Saudi public
companies do practice creative accounting techniques in the area of classification,
timing, disclosure and estimation. And that most of these techniques do not comply
with GAAP. Finally, the study shows that there are significant differences between
academics' opinions in creative accounting and that of practitioners' by 60% for
incentives and 47% for techniques.



